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PUBLIC RELATIONS



.Biz Homepage Redesign

Mobile Design

Desktop Design

https://www.figma.com/proto/Fy4h0OjATV7CbGitAf6ziP/branch/IugtSWwlVHTFQWKutZdr2r/TravelNevada.biz---2025?page-id=2097%3A1889&node-id=2097-1890&p=f&viewport=548%2C430%2C0.95&t=GDHntEgLATUVaF6e-1&scaling=scale-down&content-scaling=fixed&starting-point-node-id=2097%3A1890
https://www.figma.com/proto/Fy4h0OjATV7CbGitAf6ziP/branch/IugtSWwlVHTFQWKutZdr2r/TravelNevada.biz---2025?page-id=12%3A263&node-id=145-3894&p=f&viewport=347%2C158%2C0.05&t=GQNkqcimIFpa15g8-1&scaling=scale-down&content-scaling=fixed&starting-point-node-id=145%3A3894


RESEARCH DATA CO-OP



TravelNevada.com

THE PROBLEM
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THE SOLUTION

What would the co-op entail?

Data co-op participants would help gather
• Rural hotel / motel survey responses (once per quarter)*

• Convention attendance data (once per quarter)

• Room inventory counts (once per year)

• Ecosystem report data (once every other year)

• Resident sentiment study data (once every other year)

• List of POIs in destination (once per year)

• Tourism business confidence survey (TBD)*

• Future potential opportunities

Customized reporting for co-op participants
• Hotel / motel survey report vs rural average

• Convention attendance vs rural and/or state

• Room inventory data vs rural and state

• Ecosystem report for your community vs state

• Resident sentiment report for your community vs state

• POI breakdown for your community vs other participants

• Business confidence report for your community vs rest of state

NEVADA DATA CO-OP

*may require minimum number of responses to be able to report
Certain co-op projects may be limited to one representative per community
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Example: Hotel/Motel Survey



TravelNevada.com

Example: Hotel/Motel Survey
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Example: Resident Sentiment

State Total Douglas County
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DETAILS

How to sign up for the co-op:
Go to the link below and fill out the form

https://www.surveymonkey.com/r/nevada_data_co_op

Cost to participate: $0

https://www.surveymonkey.com/r/nevada_data_co_op
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INDUSTRY 
DEVELOPMENT
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TRADESHOWS, MISSIONS, 
CONFERENCES

International:
Canada
Australia

Domestic:
Denver and Salt Lake City
Texas

Conferences: 
Go West
IPW
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Battle Born 
Insiders
• What is Battle Born Insiders?

• Battle Born Insiders is a training program designed for anyone 
working in the state’s tourism and hospitality industry that 
frequently interacts with travelers.  It serves as a one-stop 
resource center, providing access to information about tourism in 
Nevada, allowing frontline staff the opportunity to provide 
informed recommendations to travelers seeking insights from 
locals.

• What's included in the Battle Born Insiders program?
• The training is divided into 18 chapters with access to video 

content, quizzes, statewide resources, and other useful tools.

• Interested in becoming a Battle Born Insider?
• Please contact industry@travelnevada.com

mailto:industry@travelnevada.com
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Industry Development Calendar
• Check out a calendar view of all industry events Travel Nevada will be attending!

• https://travelnevada.biz/industry-development-calendar/

https://travelnevada.biz/industry-development-calendar/
https://travelnevada.biz/industry-development-calendar/
https://travelnevada.biz/industry-development-calendar/
https://travelnevada.biz/industry-development-calendar/
https://travelnevada.biz/industry-development-calendar/
https://travelnevada.biz/industry-development-calendar/
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Register for Monthly TNT Call Reminder Notifications
• https://travelnevada.biz/tnt-partners/
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• For tourism-related conferences, workshops, 

webinars, and certifications

• Up to $1000 to cover registration and travel 

expenses

• One per individual per year

• Reimbursable

• Available on a rolling basis until funds are exhausted

Professional 
Development 
Scholarships
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RURAL MARKETING GRANTS
• Help rural Nevada communities market to potential visitors

• Tourism related non-profit organizations, local governments, and tribal 
entities under 100k population are eligible

• $1.5 million each year to rural partners for marketing projects

•  Applications are now open and will be accepted until March 13 at 5PM. 

• If you missed last week’s webinar, watch the recording, which outlines 
the new changes, on travelnevada.biz. (Mandatory).
• Territory Letters of Support from Territory
• Updated Rubric
• New media licensing agreement
• Updated workplan and budget template
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PITCH DAY
• SBDC Partnership 

• Encourage entrepreneurship in Rural Nevada

• Tourism-related small business start-ups and expanding small 
businesses

• $20,000 towards business start-up/development costs

•  Mandatory business training workshop March 7 &8, 2026. 

• Register at https://nsbdc.ecenterdirect.com/events/5032 

https://nsbdc.ecenterdirect.com/events/5032
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RURAL 
ROUNDUP
April 21-23, 2026
Elko, NV
https://www.ruralroundup.com/ 

https://www.ruralroundup.com/
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CONNECT WITH US!

Online: https://travelnevada.biz/

 https://travelnevada.com/ 

On Social: @Nevada Tourism Industry 
(Facebook group)

 @NVTourism (Facebook page)

Via Email: industry@travelnevada.com 

Newsletter: https://travelnevada.biz/industry-
newsletter/

https://travelnevada.biz/
https://travelnevada.com/
mailto:industry@travelnevada.com
https://travelnevada.biz/industry-newsletter/
https://travelnevada.biz/industry-newsletter/
https://travelnevada.biz/industry-newsletter/


THANK YOU
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