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About Expedia Group
Expedia Group’s mission is to power global travel for 

everyone, everywhere. No matter who is traveling, 

or where, our travel brands help every type of 

traveller find the trip that’s right for them.

10 + Highly 
Recognized 

Travel Brands 

2.9+ Million 
Properties

500+ 
Airlines

70+ Petabytes 
of Data

Hundreds of Travel 
Sites in 70+ Countries

177+ million monthly 
unique visitors



Expedia Group
Media Solutions 

connects advertisers 
with millions of 

travelers globally on 
Expedia Group brands



Brand Equity
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Expedia Group’s portfolio of trusted 

brands are available to help you 

reach a qualified and brand-safe 

audience of travel intenders.

200
Sites

75
Countries

35
Languages



Engage with travelers throughout their journey

Searching 
for travel 

Booking 
travel

Pre-trip 
planning 

Traveling to 
destination 

During 
trip Post-trip

Reach the right travelers
Understand and plan for the future of your market Inspire, engage and convert them with the right solutions

Learn valuable traveler insights

Our unique position as a media publisher and e-commerce company can connect you with travelers throughout their 

shopping journey – whether they are dreaming, researching or purchasing



We offer exclusive global data and scale, a full-funnel suite of solutions, impactful targeting and 

reporting, and best-in-class experts that are trusted advisors.

Helping you inspire, engage and convert travelers

Access to millions 
of travelers

searching and booking  
Travel across our portfolio of 

brands

Data, insights and targeting 
to help plan an effective 

campaign strategy

Advertising solutions 
that fit your 
marketing 
objectives

In-market experts 
offering campaign support 
and optimization from start 

to finish



Within the OTA 
segment in the 
US, Expedia 
Group is #1

45,169 

28,633 

10,193 

3,384 

2,728 

1,539 

Expedia Group

Priceline.com Incorporated

Kayak.com Network

Fareportal Media Group

GUESTRESERVATIONS.COM

VACATIONRENTER.COM

ComScore: Top 6 Online Travel Agents, March 2021, 
Multiplatform

(Unique Visitors, ‘000s)

In March 2021 alone, 
Expedia registered an 
audience reach of 45M 
unique visitors.

Along with insights into our 
brands, we have exclusive 
access to more than 300 
petabytes of Expedia Group 
first-party data. 

Source: ComScore USA Unique Visitors Data – Travel Segment (Undup), Online Travel Agents, Multiplatform
Date Range(s): March 2021
Note: Reported figures are not mutually exclusive and may include cross-brand visits.
This document and the information contained within this document are confidential and proprietary to Expedia. It may not be duplicated or 
distributed to any third party without prior written consent from Expedia. Any other use is strictly prohibited.
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Implement solutions to inspire, engage and convert

Engage travelers

Convert travelers 

PassportAds
AUDIENCE EXTENSION

Creative & Brand
PARTNERSHIPS

Social
MEDIA

Email
MARKETING

Display
ADVERTISING

PassportAds
AUDIENCE EXTENSION

Creative & Brand
PARTNERSHIPS

Co-Op
ADVERTISING

Native
ADVERTISING

Email
MARKETING

Brand 
RESULTS LISTINGS

Destination
EXPERIENCE GALLERY

Conversion

campaigns 

Inspire travelers

Awareness 
campaigns 

Display
ADVERTISING

Native
ADVERTISING



Premium Product 
Offering
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Through a wide-ranging portfolio of 

media placements and targeting 

capabilities, our first-party data allows 

our partners to reach millions of highly 

engaged travel shoppers across the 

path to purchase.
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Leverage our 1st Party targeting to reach the right traveler

Trip Details Device Based Airline Attributes Hotel AttributesTravel Geography

• Origin

• Destination

• Route (Origin & 

Destination)

• Booked Destination 

& Countries

• And More

• Type of Credit 

Card

• Number of 

Travelers

• Days Until Trip Start

• Duration of Trip

• In Travel Window

• Travel Dates

• And More

• Browser Type

• Device Type/ 

Manufacturer

• IP Geography

• Mobile Carrier

• And More

• Air Class

• Route (O&D)

• Frequent Flyer 

Program

• Air Shoppers, 

Bookers

• And More

• Hotel Shoppers, 

Bookers

• Hotel Brand 

Shoppers, Bookers

• Property Types

• And More



FY25 Co-Op
Expedia Group 



Co-Op Campaigns

Collective campaigns that help extend 
reach and maximize conversion

Custom landing 
page featuring 

multiple brands with 
a collective goal 

Pooled marketing 
spend helps extend the 
reach and efficacy of 

your budget



Travel Nevada FY25 
Campaign

As 2024 begins, the State of Nevada has an 
opportune need to reach its target audience and 
drive incremental demand and awareness to help 
capture qualified travel intenders.

OUR SOLUTION

We are inviting our Nevada DMO partners once 
again to participate in a Co-Op Campaign 
sponsored by Travel Nevada to amplify Nevada’s 
Share of Voice to Expedia Group’s audience of 
travel intenders. 



Travel Nevada Fall 2024 Expedia Co-Op
• Sponsored by Travel Nevada
• Fall 2024 Campaign dates: September 15, 2024–December 14, 2024
• Sign up deadline: 8/15/24
• To sign up, email Felipe Tetelboin (ftetelboin@expediagroup.com) and 

Mary Elizabeth Mosby (mamosby@expediagroup.com)

Dedicated landing page created & shared messaging for all 
participants. 

Affordable, targeted, high exposure display campaign that 
will run across Expedia Group Media Solutions brands. 

Cost effective solution that offers multiple levels of exposure 
for advertisers.

Reporting provided at the composite campaign level at the 
end of the campaign. 

Nevada Travel Intender Re-targeting and Competitive 
Conquesting of NV CompSet Travel Intenders



Travel Nevada Spring 2025 Expedia Co-Op
• Sponsored by Travel Nevada
• Fall 2023 Campaign dates: March 1, 2025-May 31, 2025
• Sign up deadline: 1/15/25
• To sign up, email Felipe Tetelboin (ftetelboin@expediagroup.com) and 

Mary Elizabeth Mosby (mamosby@expediagroup.com)

Dedicated landing page created & shared messaging for all 
participants. 

Affordable, targeted, high exposure display campaign that 
will run across Expedia Group Media Solutions brands. 

Cost effective solution that offers multiple levels of exposure 
for advertisers.

Reporting provided at the composite campaign level at the 
end of the campaign. 

Nevada Travel Intender Re-targeting and Competitive 
Conquesting of NV CompSet Travel Intenders



Landing Page 
Elements

The Traditional Co-Op Campaign 

is comprised of three tiers of 

advertisers: Presenting, 

Featured, & Standard. 

Tiers are based on marketing 

spend and each tier has unique 

components designed to help 

achieve marketing goals.

Presenting Tier
• Available for most 

exposure on landing 
page and influences 
the hero image behind 
the search bar

• Sponsored by Travel 
Nevada

• Cost: $25k

Featured Tier
• Available for high 

exposure on landing 
page

• Up to 8 advertisers
• Cost: $10k

Standard Tier
• Available for most 

efficient exposure on 
landing page

• Up to 15 advertisers
• Cost: $5k



Let’s Get Started

• Mary Elizabeth Mosby 
(mamosby@expediagroup.
com) will prepare an 
insertion order based on 
your sign up information and 
send it to you for signature.

• Space is limited and 
positioning is determined in 
order of sign up. 

• Current media campaigns 
may not be altered to be 
included in this buy. 

• Creative and Campaign 
strategies can be optimized as 
emergencies and government 
regulations develop.

• Billing terms are Pre-Bill.

• Share in collective Co-Op 
media exposure on our 
network of brands.

• All creative development 
and post-campaign 
composite reporting. 

TO ENROLL: CO-OP DETAILS: CO-OP PARTICIPANTS 
WILL RECEIVE:



ADDENDUM
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FAQ:
When will I receive my invoice? 

You can choose to receive the invoice at the start or end of the campaign. You will receive ONE invoice for the full 
amount of your contribution. Invoices can be paid via check or wire transfer only. 

How often will I receive reporting?

You will receive ONE REPORT for the campaign- at the end of the campaign. Reported data will include: Gross 
Revenue, ADR, LOS, Number of Room Nights Sold. 

Can I choose my position on the landing page? 

Placements on the landing page will be determined by the order in which we receive your enrollment form. Spots are 
sold on a first come, first serve basis 

Can I change the content on my placement? 

Once the pages are live we will not be able to change the messaging. If there are urgent / special circumstances, we 
can assess on a case by case basis 
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DISPLAY ADVERTISING WITH EXPEDIA GROUP
RESPONSIVE HOMEPAGE SEARCH RESULTS DETAIL PAGES



THANK YOU
Mary Elizabeth Mosby

Lead Business Development Manager

mamosby@expediagroup.com | 901-430-2948


