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Hello Team, 

We're really excited about the potential of working with you on 

your media initiatives. Years ago, we decided to specifically focus on 

travel media, as we saw and still see a great need. Your media, to us, 

is another opportunity to put our passion to work

The Travel Spike Team

Alison Cox

Director of Operations

404.316.6227

alison@travelspike.com

Ian Ross

Executive Vice President, Sales

516.528.5814

ian@travelspike.com



Our platform lives here. 

Between the decision to travel 

and the moment they book.



Travel Media Platform Products

In-Image

Video Card

Email & Native

Targeted

Display

Contextual
Conversational 

Ads

Featured Destination 

Sponsorship

Performance

ConnectedTV

Ad Tours



The Numbers



In Good Company
Only 1 in 4 Publishers who apply are admitted



Domestic 

Tourism

Cruise

Lodging

Air

Transportation

OTA/

Packages

Attractions 

& Events

International 

Tourism



Nevada Partnership 2016-2024

• 6 Years of Renewals

• Products Utilized:

• Contextual Content Ads – 410,241 Clicks – Carson City Coop – 9,252 Clicks

• Native Email – 15,062,312 Impressions – 0.07% CTR

• Mobile – 5,548,168 Impressions – 0.11% CTR

• Video Card – 740,609 Views – 74% Completion Rate

• In-Image – 1,745,879 Impressions – 0.25% CTR

• Findings:

• CCA was the preferred product. Every click registered is a Nevada Travel Intender. 

• The Native Email ran 2016-2017 and included a travel article and corresponding ad unit. The 

clicks is from the corresponding ad unit only. This product was dropped when CCA proved to 

have a higher site engagement rate.

• Mobile and Video Card had both strong results with rates above industry average. 0.08% for 

Mobile and 70% for Video Card.

• In-Image had an above average CTR (0.20% average) and strong viewability at 90%.

• Carson City Coop ran Sep-Nov 2023, delivering a bonus of 3,696 clicks!



Nevada Campaigns Over the Years



Travel Spike Tourism Board Clients 

Tourism Ireland
Jamaica Tourism
Louisiana Office of Tourism
Discover Long Island
Greater Miami CVB
Bermuda Dept of Tourism
Visit Florida
Visit Pittsburgh
Reno Sparks CVA
Tourism New Zealand
Florida Keys & Key West
Nevada Division of Tourism
Choose Chicago
New Orleans Tourism
Tourism Ohio
Puerto Rico Tourism
Visit Anchorage
State of Alaska
Travel Costa Mesa
West Virginia Tourism
Destination DC
Las Vegas CVA
German National Tourist Office
Hammock Coast
Visit Orlando
Dallas CVB
Providence CVB
Amelia Island
Outer Banks Visitor’s Bureau
Visit Sarasota
Brunswick County Tourism
Cincinnati USA

Phoenix CVB
Visit California
Visit South Walton
Gulf Shores & Orange Beach
Discover Palm Beach
Golden Isles
Corpus Christi CVB
Naples Marco Island
Chattanooga CVB
Branson
Catalina Chamber of Commerce
British Virgin Islands
Visit Myrtle Beach
North Myrtle Beach
Tahiti Tourisme
Bloomington CVB
Daytona Beach CVB
Ventura County Coast
Asheville CVB
Experience Columbus
Tourism Quebec
Visit Pasadena
Visit Tallahassee
Cook Islands
Greater Fort Lauderdale
New Smyrna Beach
Georgia 
Visit St.Pete/Clearwater
Kiawah Island
St. John’s County
Tourism Whistler
Visit Baton Rouge



Product Offerings $5,000 Minimum

Cross-Platform Direct Display

cpm 8.50

$ 5,000.00

Video Card

cpcv 0.13

$ 5,000.00

Contextual Content Ads

cpc 0.90

$ 5,000.00

DMA Recommendations: LA, SFO, SAC, SD, PHOENIX, SLC, Boise + Chicago, DFW, SEA and Houston

2-3 Month Flight 

Recommendation

Content and image based placements delivered in travel 

only environments. Includes on-site, newsletter and solo 

email positions. 

US National - Nevada Travel 

Intenders

Our direct relationships with prized travel sites and 

selected placements. Blending travel contextual and 

leisure travelers. Includes Desktop and Mobile.

DMA + Travel 

Contextual/Intenders and/or 

Lifestyle

0:15 Video purchased on a CPCV. Includes mobile & pre-

roll. Views are defined as in-view for at least 3 seconds.

DMA + Travel 

Contextual/Intenders and/or 

Lifestyle + TravelSpike 

Custom White List



Summary
Not all Display is created equal. That’s why we’ve hand-picked our 

sites and curated placements meticulously to maintain brand safety 

and quality. In addition, we work with mobile sites, specifically in the 

travel space, to deliver your ad while users are in the travel booking 

mindset while on-the-go.  We’ve tested each one and run 

campaigns across all travel categories for over a decade. We know 

what works – and more importantly what doesn’t.  

Cross-Platform Direct Display

Buy Model
CPM

Targeting Available
Travel, Geo, Contextual

Unit Types
Desktop. Mobile & Tablet 300x250, 728x90, 

160x600, 320x50, 300x50

Share of Voice
33% to 100%

Source:  Travel Spike Empirical

We only run on pre-vetted 

travel sites and content – 

period.
100%



Summary
Sponsored video cards are the fastest growing video ad format. Our Video 

Card product provides an engaging user experience that combines branded 

video content with custom promotional messages to drive new customers 

and encourage engagement. We focus on user attention and engagement, 

so you can be sure your content has the highest impact. 

Video Card

Share of Voice
100%

Targeting Available
Travel, Geo

Buy Model
CPCV – Cost Per Completed View

Increase in consumer 

understanding of your 

product through video

Source:  VentureBeat, Click to Tweet 

Cross-Platform
Various formats on Desktop, Tablet & Mobile

74%

Travel Intenders 100%



Summary
Through Travel Spike only, Contextual Content Ads offer unparalleled 

efficiency in travel media. Ads are delivered in a travel environment 

through on-site and email placements.  Newsletters and Email solos 

are both included. Purchased on a CPC, the ad must be viewed 

before a consumer engages by clicking. These positions are exclusive 

to Travel Spike with our premium publishers.

Contextual Content Ads

Buy Model
CPC

Targeting Available
Travel

Average Cost Per Visitor

DisplayPPCContextual 

Ads

$0.90

$1.50

$4.25

Share of Voice
20% to 100%

Source:  Travel Spike Empirical

100%You only pay when the ad is 

viewed and clicked

Solo Email

Shared Newsletter

Shared Newsletter



Spec
Sheets









The Challenge

Deliver site visits, drive 

engagement & generate lift from 

“adventure” travelers in specific 

markets.

The Solution

Utilize a mix of shared 

newsletters & onsite placements. 

Implement storytelling through a 

Native Editorial email. 

The Results

Delivered over 23,000 Nevada 

travel intender interests & over 

1MM Native Editorial email sends; 

achieving a 7.4% open rate.

To:

One Bookings Blvd

Atlanta, GA

Case Study

Travel Spike



Thanks for the opportunity to 

work with you on this program. 
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