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We possess the TENACITY
of a brand consultancy, the
CREATIVITY of an ad
agency, the AUTHENTICITY
of a PR firm and the
ACCOUNTABILITY of a
digital shop.
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ENVIABLE PORTFOLIO OF BRANDS
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2014 V8. 2017

VISITOR VOLUME:
MIRVISIISS B AVERAGE ANNUAL GROWTH
YOUNGER/ 39.3 VS. 41.8 1 79%

HAS A HIGHER MEDIAN INCOME/ $62K VS. S81K
MORE EDUCATED / 371.9% VS. 67.7% GOLLEGE
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EXTENDED TEAM
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STRATEGIC APPROACH

« National media — reputation driving
« Target markets — conversion driving
* Niche storylines — enthusiasts




KEY STORYLINES

« Road Trips as Universal
» Characters

* New In Nevada

» Adventure

» Undiscovered

* Only Nevada







PAID MEDIA
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Connections Analytics Investments

Strategy
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APPROACH

* Surround Audience

» Create Relationship

* Performance Based
 Targeting = Efficiency
» Results Driven
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INTEGRATING

* All-agency calls

ntegrated status meetings
Departmental status meetings
mmersion

Content planning




