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SHOWING UP DIFFERENT



EXTENDED TEAM

PR Media



PUBLIC RELATIONS



STRATEGIC APPROACH

• National media – reputation driving

• Target markets – conversion driving

• Niche storylines – enthusiasts



KEY STORYLINES

• Road Trips as Universal

• Characters

• New in Nevada

• Adventure

• Undiscovered

• Only Nevada



MEDIA



PAID MEDIA

Connections 
Strategy

Analytics Investments
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APPROACH

• Surround Audience

• Create Relationship

• Performance Based

• Targeting = Efficiency

• Results Driven



INTEGRATION



INTEGRATING

• All-agency calls

• Integrated status meetings

• Departmental status meetings

• Immersion

• Content planning


