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2Travel Nevada Mission and Goals 

Travel 
Nevada

Expansion of 
state 

partnerships
Foster welcoming 

and accessible rural 
destinations

Understanding that 
tourism products 
and services are a 
fundamental and 
important part of 
local economies 

Affect awareness and 
perception of Nevada 

as a globally 
recognize brand

Increase 
Overnight stays 
and spending 

Growth and 
Sustainability
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Rural Marketing Grants Program

• One grant cycle
• $1.5 Million in available 

funds
• Rural Marketing Grant 

Guidelines
• New Waiver Process

• New Material forms
• Mid-Year check ins
• Final evaluation Forms

Rural Marketing Grants Program Overview
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Where to apply?

Where to apply
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Eligible Applicants 
Territory Organizations

-Cowboy Country Territory
- Las Vegas Territory 
- Nevada’s Indian Territory 
- Pony Express Territory
- Reno-Tahoe Territory
- Nevada Silver Trails 

Local Governments *less than 100,000 population 
- Cities* 
- Counties*

Non-Profit Organizations *501(c)(3) 
- DMOs
- Chambers of Commerce
- Non-profit organizations 

Tribal Government 
Eligible Applicants
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Rural Marketing Grant Timeline

Rural Marketing Grant Timeline

KEY DATES EVENT

January 15th, 2024 Open- Rural Marketing Grant Application Period  

April 10th, 2024 Grant Workshop at Rural Roundup

April 15, 2024 Close- Rural Marketing Grant Application Period

April 16-May 6, 2024 Industry Expert Review Period 

May 13th , 2024 In Person-Territory Advisory Committee Meeting (TAC) 

June 5th, 2024 Commission on Tourism to approve Grants. 
Award notification through submittable 

July 1st , 2024 Formal Award letter notification sent by US Mail

October-November, 2024 Due- Mid Year Check-Ins and form completion 

June 30, 2025 Due – Final Evaluation Report/Final Reimbursements 
due. 
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Rural Marketing Grant Rubric

Grant Rubric

Scoring Key 

0- Needs improvement
1- Below Average

2- Average
3- Above Average

4- Good
5- Exemplary  

Scoring Priorities

Project Purpose
Evaluation Plan
Collaboration
Sustainability
Best Practices
Bonus Points:

Support for development 
of diverse travel 

experiences

Best Practices
*Scoring applies to categories selected from applicant

Paid Advertising
Public Relations

Travel Trade
Organizational Assets

Conferences, Education, 
and Professional 

Development
Market Research
Strategic Planning 

What our Industry experts are looking to review
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Waiver Process 

Waiver Process

Complete the Sliding 
Scale worksheet

Link to the Waiver 
application in Submittable

Upload the Sliding Scale
worksheet
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Matching Sliding Scale
• Current Match Scheme = 50% 

in cash or in-kind (equivalent 
volunteer hours)

• Developed to support smaller 
non-profit organizations who 
may find it difficult meeting the 
50% match requirement due to 
limited budget and/or staff

• Sliding scale calculations based on organizational 
budget size and staffing

• As budget size and staffing increase, match 
percentage increase

• All applications are subject to the same rigorous 
review process regardless of their organization's 
budget size or staff.

Matching Sliding Scale 



10

Matching Sliding Scale 

Matching Sliding Scale
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Application Questions

Industry Experts Review 

• Project goals
• Intended 

outcomes
• Expected 

impact
• Collaboration

Project 
Narrative

• Economic 
Impact

• Data collection
• Specify the 

evaluation 
tools you will 
use

Evaluation 
Plan

• Longevity beyond the 
grant period

• Continuing to build 
partnerships 

• Ways of securing 
additional funding 
outside of RMG.

Project 
Sustainability 



12

Grant Writing Tips
• GUIDELINES! GUIDELINES! GUIDELINES!!!!!!! READ THE GUIDELINES

• Provide specific information about your project

• Ensure that your budget is realistic and logical

• Seek out an objective reviewer to provide feedback

• Avoid procrastination and start the grant writing process early- ASK QUESTIONS!

• Pay close attention to the smallest details

Grant writing tips
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Why Mid-Year Check ins ?
• Evaluate Progress

• Identify Challenges

• Provide Guidance and Support

• Enhance Communication

• Ensure Alignment

• Demonstrate Support

Mid Year Check Ins
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Forms and Materials 

Forms and Materials 



15Reimbursement Requests



16Financial Summary Worksheet



17Budget Narrative Form



18Budget Narrative Form cont.



19Budget Narrative  cont.
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Forms & Materials 

https://travelnevada.biz/programs/grants/
 

FY25 Rural Marketing Grant Guidelines

FY25 Rural Marketing Rubric

Rural Marketing Grant Budget Narrative

FY25 Rural Marketing Grants FAQs

Certification of Volunteer Hour Match (In-Kind)

FY25 Rural Marketing Grant Match Percentage 

Rural Marketing Grant Financial Worksheet

Reimbursement Request Outlay Worksheet

Forms and Materials

https://travelnevada.biz/programs/grants/
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Questions?
Abigail Ortiz

        Industry Relations Specialist
     

Please email to Schedule Office Hours
                                 Monday-Friday

Email: Ruralgrants@travelnevada.com 

*Webinar and PowerPoint will be posted at travelnevada.biz/pastevents/

Contact Information 

mailto:Ruralgrants@travelnevada.com


THANK YOU

TravelNevada.com
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