
TRAVEL NEVADA 
MARKETING COMMITTEE UPDATE

OCTOBER 26, 2020



DISCOVER YOUR NEVADA – Broadcast update






DISCOVER YOUR NEVADA – Website

DiscoverYourNevada.com

• Featured itineraries
• Newsletter signup
• Deals
• Social Follows
• Activities
• Local links
• DescubrasuNevada

https://travelnevada.com/discover-your-nevada/
https://travelnevada.com/discover-your-nevada/descubra-su-nevada/


DISCOVER YOUR NEVADA – Digital ads reboot



DISCOVER YOUR NEVADA – Print ads update



DISCOVER YOUR NEVADA

RENO GAZETTE-JOURNAL

• Insert to 22,000 RGJ subscribers
• Featured road trips and safety messages/ 

stewardship
• Included partner advertising
• Overruns at visitor centers and distribution with 

Nevada News Group on Nevada Day
• Contest – 500,000 email subscribers

• Included Pony Express Territory as contest 
sponsor, Virginia City, and Carson City

• Digital/paramount advertising
• Holiday wrap – Thanksgiving issue
• Added value :  ~$45,000



DISCOVER YOUR NEVADA

LAS VEGAS REVIEW JOURNAL

• Spadea to 80,000 LV-RJ subscribers
• Sponsored content: Park-Packed Weekend
• Digital advertising
• Contest upcoming with Las Vegas Territory
• Magazine – Holiday Guide
• Newspaper – Guide to the Holidays/Las Vegas 

Territory
• Pre-roll
• Homepage Takeover week of Thanksgiving
• Terrible’s partnership
• Added value: ~$15,000



DISCOVER YOUR NEVADA

LAS VEGAS SUN/ WEEKLY (GREENSPUN)

• Six print ads 
• Two sponsored content (print/digital)
• Three “Weekly Fix” emails
• Las Vegas Sun website takeover
• Las Vegas Weekly Sliding billboard digital package
• Bounceback email offer and opt-ins 
• Six Full Page Ads in Las Vegas Monthly 
• Added value: ~$45,000 value



DISCOVER YOUR NEVADA 

OTHER LOCAL MEDIA

• Audio
• Reno: Lotus, Cumulus, Reno Media Group, KUNR
• Las Vegas: Beasley, Entercom, iHeart, Lotus
• Hispanic in both markets: Lotus, La Tricolor, La Suevacita

• Video
• Charter/Special Placements (Walking Dead, UNR Games)
• KTVN – Exploring Our Backyard

• Print
• Nevada News Group: Nevada Appeal, Record Courier, Tri-County, 

Lahontan Valley News
• Pahrump Valley Times
• Fallon Post 
• Elko Daily Free Post
• Sierra Nevada Media Group
• Edible Reno Tahoe
• HOAs

• Digital
• Local print news
• Carson Now
• This is Reno



DISCOVER YOUR NEVADA – Press Coverage 
Discover Your Nevada
• The Center Square
• KRNV
• The Mountain, Las Vegas
• KOH
• Alice 96.5 
• KTVN
• KRNV, DYN: aired 9/22 and 9/23 (No links)
• KOZZ
• KDOT

Dept. of Tourism and Cultural Affairs
• KTVN - Exploring Nevada’s Ghost Towns
• KOH – Ghost Town Book 
• KOLO – Ghost Town Book 
• KTVN – Suffrage Train Preview (Nevada State Railroad Museum, Carson City)
• KOLO – Suffrage Train Preview (Nevada State Railroad Museum, Carson City)
• KTVN – Suffrage Train Event (Nevada State Railroad Museum, Carson City)
• KTVN – Nevada State Museum Carson City Coin Press No. 1 special press of 

medallion
• KVVU Fox Las Vegas – Clint Brill exhibit at Lost City Museum

https://www.thecentersquare.com/nevada/nevada-promotes-rural-areas-as-tourism-plummets-in-las-vegas/article_e5403bdc-ed47-11ea-a69c-af23058efdbb.html
https://mynews4.com/news/local/travel-nevada-launches-new-campaign-to-encourage-in-state-travel
https://www.kozzradio.com/2020/09/24/discover-your-nevada-with-travel-nevada/
https://www.kdot.com/2020/10/01/travel-nevada-episode-one-virginia-city/
https://www.ktvn.com/story/42490451/railroad-museum-running-suffrage-special-trains-on-saturday
https://www.kolotv.com/2020/08/15/nail-holes-on-a-railroad-car-witnesses-to-history/
https://www.ktvn.com/clip/15119777/nevada-state-railroad-museum-celebrates-100th-anniversary-of-women-getting-to-vote
https://www.ktvn.com/clip/15123425/coin-press-commemorates-transcontinental-railroad
https://www.facebook.com/michaeldavismike/videos/319011456191197/


DISCOVER YOUR NEVADA 

SEASONAL TRANSITION

• Home Means Nevada For the Holidays
• Packages
• Gift Guide
• Local Business inclusion
• Winter activities

• Creative
• Mask shoot
• Winter shoot



DISCOVER YOUR NEVADA

Print – includes newspaper, magazines, and digital enhancements for each 
Digital programs – includes search and social efforts as well as online travel agencies (OTA), and other online companies 
Audio/Video – includes full broadcast and online streaming for tv and radio 
Other – includes printed collateral and specialty items, as well as services and influencer hosting 

$107,500 
35.83%

$91,000 
30.33%

$62,500 
20.83%

$39,000 
13.00%

Base Budget - $300,000

Print Digital Audio/Video Other

$150,000
10.03%

$376,547
25.10%

$829,875
55.33%

$143,579
9.57%

Current Budget - $1,500,000

Print Digital Audio/Video Other
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