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The Australian & New Zealand 
Market – Population Centres



The Australian & New Zealand Market –
Population by Age 



The Australian Traveller – Visitation to the USA 



The New Zealand Traveller – Visitation to the USA



The Australian Traveller – Visitation, Spend & Total Spend to Nevada

For Y/E 31 December 2018  Tourism Economics Reported the Following 
Nevada Specific Numbers from the Australian Market:

Visitation to Nevada: 380, 300 Australians

Spend per visitor: $1678.00

Total Spend in Nevada from Australia: $638 080 499.00



The Australian Traveller 
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The Australian & New Zealand Traveller 



The Australian & New Zealand Traveller 



The Australian & New Zealand Traveller 



The Australian & New Zealand Traveller 



The Australian & New Zealand Traveller 



The Australian & New Zealand Traveller 



The Australian & New Zealand Traveller 



The Economy



The Economy – Exchange rates



The Australian & New Zealand Traveller – Media Trands



Booking and Trade Trends 



Booking and Trade Trends



Traveller Research – Australia



Traveller Research – Australia



A) - Travel Trade Co operative programs and trainings 

In this past calander year Travel Nevada ran programs with: 
Excite Holidays
Adventure World 
Expedia Media Solutions 
Travel Associates / Flight Centre
Ski Max Winter Campaign / Travel Managers 
House of Travel
Helloworld  
United Trivia Sponsorships 
Sales Mission (LVCVA)  
7 Visit USA Regional and National Shows 
38% increase in wholesale product and expansion YOY 



A) - Travel Trade Co operative programs and trainings – sample creative 



A) - Travel Trade Co operative programs and trainings – sample creative 



- Helloworld Campaign Proposal 

- $20 000 USD Investment  - $381 180 AUD Media Return for TV and advertising 

- Campaign runs Live on from Feb  – March 2020. Filming will take place in  Nov 2019 

- Promoting Road Trips in the US  with a TV travel shoot on Nevada.  

A) - Travel Trade Co operative programs and trainings –
upcoming partnership for Helloworld TV



United Trivia NZ events 17, 18 & 19 September – Gold Sponsorship 

Christchurch – 60 Top Producers.  Wellington  - 90 Top Producers.   Auckland – 120 Top 
Producers

We received a 3 minute introduction, video inclusion and then 8 trivia questions (full round)  at 
each show  

A) - Travel Trade Co operative programs and trainings – United 
Airlines Top Producer Events.



LVCVA Sales Mission – 18 – 23 Aug 2019
Auckland – Agent event and B2B (80 agents).  Melbourne – Lunch and evening event (90 agents) .  Sydney – Lunch and evening event & B2B  
(90 agents) 

Plus additional office trainings for Travel Nevada only across all cities with: Flight Centre, Adventure World, Travel & Co, Helloworld, Intrepid & 
Ski Max     

A) - Travel Trade Co operative programs and trainings – sales mission



Visit USA AU & NZ Shows.  Feb 17 – Feb 26 2019 

Melbourne (220 Agents) , Brisbane (220 Agents), Sydney (320 Agents), 
Wellington (90 agents) & Auckland (300 agents) 

Sydney B2B - 20 appointments with Product managers 

IMM – 30 appointments with Media     

A) - Travel Trade Co operative programs and trainings – VUSA, Brand 
USA B2B and IMM



Visit USA Hamilton 3 Dec 2018 - Major prize sponsor with American Airlines  

A) - Travel Trade Co operative programs and Trainings 



Visit USA Christchurch 11 April  - 75 Agents in attendance.  1.5 hour pre event free flow for 
agents to come to your table. Each supplier had 1 minute presentation followed by 2 of their 
own trivia questions on their product / destination 

A) - Travel Trade Co operative programs and Trainings 



Sell Your Way – American Airlines. 25 Sep – 30 Sep 2019 – Lake Tahoe Loop FAM 

Natasha Walsh, Glenn Butcher Brittany Day – all from Flight Centre won spots to participate in this fam.  
Created #sellyourway2019Nevada for social media competition

B - Travel Trade FAMs – multiple hosted in year including.



IPW – Meetings 

IPW – Trade and Media Appointments  

• Online Republic  - Phil Wright
• Vanessa Richards – Excite Holidays 
• iTravel Writer Media – Shane Boocock 
• Seven Network – Brett Massingham 
• Flight Centre – Kathy Clifford 



A – Media pitches, press releases and coverage

Total Media Coverage 
July 1st 2018 – June 30th 2019 

• Gross Impressions of 489 775 608
• $2 340 668USD in earned media value 
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A – Media pitches, press releases and coverage



Brand USA and Nine Media Campaign

Runs from 15 Sep – Dec 31 2019 

Focus on Road trips.  Neon to Nature 

$10K USD Investment for $174 655 USD Media Value return 

A – Media pitches, press releases and coverage



B – Media TV Broadcast



Chris Singh – AU 
Review Instagram 
posts  

C – Media FAMS



Slopes and Spas Media Fam 
14 – 18 Jan 2018 

Helen Hayes

C – Media FAMS



@NevadaDownunder
• Total Posts – 117 
• Total Interactions – 20 8743 
• Total reach this quarter  - 288 797 
• Total post impressions – 441 977   
• Total Fans – 9160 as at 18 Oct       

Social Media 



House of Travel 
Gabrielle Brown  

Who is at GTTS 2019

Traveller 
Matt Ragghianti

Kate Flynn
Helloworld

New Zealand Herald 
Belinda Feek



Thank you! 
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