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Talent shown in concept boards are intended to portray the attitude and energy of
the campaign. Final talent will represent a diversity of age and ethnicities.
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“Wildest, Weirdest West”

This direction takes on both the look and the tone of the
print concept. It would feature a sparse voiceover from an
omnipotent narrator that serves as the “conscience” of
Nevada and captures the rebellious attitude of the headlines.

VO: No shoulds.
TV S 0 t No musts.
p No can’ts.
And definitely ...
No won'’ts.
This is the wildest, weirdest west.
The ultimate judgement-free zone.

Where the open roads all lead to freedom.

So put spurs to your soul and surge
into our wider spaces.

Talent shown in concept boards are intended to portray the attitude and energy of
the campaign. Final talent will represent a diversity of age and ethnicities.
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He’s got the outdoorsy charm of a Daniel Boone, the rock-n-roll attitude of a \
precision of a Richard Avedon.
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" CINEMATOGRAPHER: JOHN MATYSIAK

johnmatysiak.com
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https://vimeo.com/309386019
https://vimeo.com/319556852
https://youtu.be/ELPOCJvDz3w
https://vimeo.com/309683922
https://vimeo.com/249732380
https://vimeo.com/264255127
https://youtu.be/BdF41Ne2cnQ
https://vimeo.com/320762339
https://vimeo.com/209748572
https://www.johnmatysiak.com/
https://vimeo.com/323283101
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| HAVE ALWAYS BEEN A
HUGE FAN OF NEVADA
AND HAVE TRAVERSED
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Day 1

Black Canyon

Activities

1 Exploring Caves
via SUP + Kayaks

2. Swimming + Cliff Jumping

Talent

Active Friends Group

. 3-4 Male/Female mix
. Roughly 35 years old
Approach

Mixture of wide environmental shots
to show the epic landscape and tighter
detail shots that pull the viewer into

the story.

Locations
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Day 2

Mt. Charleston

Activities
**Dependent on talent skill level,
current weather/lanscape conditions

1 Mountain Biking

or Off-Roading

2, Horseback Riding

Talent

Older Couple

. Early 50's

. Athletic

. Free-Spirited
. Adventurous
Approach

Mixture of wide environmental shots
to show the epic landscape and tighter
detail shots that pull the viewer into

the story.

Locations
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Day 3

Road Trip

Activities

1 Driving the open roads

2. Goofing around and simply
enjoying the journey

3. Taking in an epic view

Talent

Active Friends Group

. 3-4 male/female mix
. Roughly 35 years old
Approach

Mixture of wide environmental shots
to show the epic landscapes and

more discrete moments that portray
authenticity, such as shots from inside
the vehicle.

Locations
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Day 4

Cathedral Gorge

Activities
1. Hiking + Exploring Caves
and Vistas

2. Camping/Stargazing

Talent

Family of 4

. Adults: Late 30s/Early 40s
. Kids: Ages 8-12

Consider a more modern
“nontraditional” family... Different races,

same sex couple, etc.

Approach

Mixture of wide environmental shots
to show the epic landscape and tighter
detail shots that pull the viewer into
the story.

Locations
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Day 5

Las Vegas

Activities
1 Before/After a night out
Getting ready in hotel room

. Crashing the hotel pool

2, Exploring Neon Museum
+ Freemont Street

Talent

Young Outgoing Friends

. Group of 4-5

. Mid-Twenties

. Mix of genders/ethnicities

Approach
old Vegas will be the backdrop for a
story of a young energetic group of

friends “doing Vegas” their own way.
The majority of our outdoor shoot will

take place at night to capitalize on

the city’s unique lighting, signage and

cultural buzz.

Locations
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